Dressing for Success

By Marilyn Johnzaon

We've all heard the exprezzion, "Clothez make the man,” and the mantra,
"Dreszs for succesz." Theze and zimilar phrazesz zuch az "drezz-up." "blue
collar," "good cothez" and "Sunday best" have been with us for centuries,
Hundreds rmore commmonly uzed references to clothing and drezzing in
countries around the world go back hundredsz and even thouzands of vears,
Motionz about appearance and what clothing zavz about thoze who wear it
are cornrmon, univerzal and tirmeless; otherwize theze phrazes would have
dizappeared from uzage.

Although the first clothing worn by hurmanz waszs purely functional and zerved
az a survival aid, it quickly becarme a canvasz for experimentation of
techniquesz and ermbellizhrment. The more embellizhed a garment, the more
special it becarme, Perhapsz it wasz the tirmme, zkill and energy required to
produce a garment that made it zo0 valued that it took on all otz of zpecial
significance, Even the earliest of our ancestors made zpecial garments for
special occazions and treated thern with great care. Az tirme pazzed, cothing
began to define zocial distinctionsz, econormic status and gender, Clanz and
tribez could be identified by the ztyle of their clothing, In zome cazesz, a
person's occupation could be determined by hiz or her clothing,

Skip forward to the prezent and we have inherited all of the traditional
aszzociations of clothing and continue to abide by therm, When a student
graduates frorm school he wears a cap and gown, and a certain style of white
coat identifies people who waork in the medical field, We have uniforms to
identify zpecial parts of our society, not the least of which include the
rilitary, the paolice and firemen, Qccupational cothing iz still with us, Today
we have spaceszuits az well az nuns' habits and priests' collars, Gender
diztinctionsz in clothing continue to be the norm, even though wormen wear
pantzuits az often az zkirts, The buttons and zippers on wormen's and
men's clothing are still reversed, and the detailing, fabrics and
ermmbellizshrnents are different,
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How does all of this apply to the business field? Before even zaving,
"Hella," or reaching out to shake hands, the first immpression customers gain
comes from appearance, Anvone seeking to assure custormers that he is
professional, knowledgeable, trustworthy and deserving of that perzon's
buszinezz has to look the part,

It means looking at a buziness wardrobe with a few questions in mind, Does
thiz outfit reflect the typical clothing worn in a specific profeszsion (identity]?
Uaoes It reflect a hign posItion within the company |status s 1s it flattenng in
itz colars, stvle lines and design details (self-worth]? What does this outfit
zay about the person who wears it, about how he thinks of himszelf and his
businezsz [image and attitude)? Does it convey confidence and inspire trust
[outcormme)? Without a doubt, clothes zav all these things.

Every business spends untold hours, dollars and effort to create an image
of itzelf; coordinating business cards, stationery, brochures, logos and
rmedia campaigns are dezigned to get the messzage out and embedded in
the minds of custormers, All of that can be undone in an instant if company
representatives or emplovees do not present thermizelves to match the
image the business has created. It iz important to look at the business
wardrobe with the same care and critical eye that dezigns the business
cards,

& lot of things may have changed throughout the course of history, but
clothing has never lost its ability to make a lasting first immpression, Look at
it closely: adriire the workrmanship, the fabric and design. Mozt of all think
about the reasons for buying or wearing it, what it means to business and
what it zays about the person who's wearing it

Marilyn Johnson iz the awner of MTM Design Studio and haolds a BSE in
Education. She will complete a degree in Fazhion Design by Decermber 2005
and haz been sewing and designing for over 40 vears, She can be reached
at 301-504-4139,
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